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What is your biggest challenge in building a unified web and
social data strategy?

@ The Slido app must be installed on every computer you’'re presenting from



https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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Reimagine web analytics and social data collection
without third-party cookies.
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Integrate first-party CRM data, consent-based
identifiers, and zero-party data to drive effective
targeting.
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Explore how social media customer service and
iInteraction data can enrich customer profiles and
improve satisfaction.
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